
We surveyed voters to get real-time data on sentiment, motivations and values in 
the wake of the COVID-19 crisis .  

News reports from across the nation have shown us this crisis isn’t affecting all people 
equally and its impact plays out in different ways across communities. 

We’ve seen that equality and tolerance are increasing among Americans ,  but there is 
work to be done and that begins with recognizing the ways that crises, such as the 
coronavirus pandemic, have played out in diverse populations. In this report, we looked 
at the specific nuances the data is showing in regard to Hispanic and Black Americans 
and those that are engaged with coronavirus content online. We set out to survey their 
levels of engagement with coronavirus data and their concerns specifically regarding 
the effects of coronavirus, its impact on the economy and whether they anticipate 
voting in the 2020 election. We examined three audiences: Spanish-speaking Hispanic 
voters, Spanish and English-speaking voters and Black voters.  
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Looking at American voters who are engaged with coronavirus content 
online and narrowing that to Hispanics who are primarily Spanish-speaking, 

we have a group of 10.3 million adults out of a total Spanish-speaking 
Hispanic audience of 19.2 million. 

SPANISH-SPEAKING 
HISPANIC VOTERS 
ENGAGING WITH COVID-19 CONTENT

Female 18-24 
years old

Plan to vote in the 
2020 Presidential 

election

are concerned about the 
economic effects of 
coronavirus to a large extent

are practicing social 
distancing to a large extent

are quarantining in 
place to a large extent

3.2 MILLION
4 MILLION

5.6 MILLION
5.1 MILLION

believe the federal 
government cannot be trusted 
following their coronavirus 
pandemic response2.6 MILLION

2.6 MILLION
2.0 MILLION
3.5 MILLION

believe it could take 7 
months or longer for life to 
return to “normal.”

believe that state and local 
government can be trusted

have increased support for 
Medicare for all

have increased their support 
of expanding social safety 
net programs

2.7 MILLION support voting by mail in 
the 2020 election

7.6 MILLION believe the media is 
appropriately representing 
coronavirus

Are registered 
to vote 

61% 
DEMOCRATS

12% 
REPUBLICANS

22% 
INDEPENDENTS
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WHERE DO WE FIND SPANISH-SPEAKING VOTERS 
CONCERNED WITH THE IMPACT OF COVID-19?



Looking at American voters who are engaged with coronavirus content online 
and narrowing that to Hispanics who speak both Spanish and English at home, 

we have a group of 11.2 million adults, out of a total Spanish and 
English-speaking Hispanic audience of 31.6 million. 

SPANISH AND 
ENGLISH-SPEAKING 
HISPANIC VOTERS 
ENGAGING WITH COVID-19 CONTENT
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are concerned about the 
economic effects of 
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are quarantining in 
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believe the federal 
government cannot be trusted 
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believe it could take 7 
months or longer for life to 
return to “normal.”

have increased support for 
Medicare for all

2.6 MILLION believe that state and local 
government can be trusted

have increased their support 
of expanding social safety 
net programs 

3.6 MILLION support voting by mail in 
the 2020 election

8.2 MILLION believe the media is 
appropriately representing 
coronavirus
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WHERE DO WE FIND SPANISH AND ENGLISH-SPEAKING 
VOTERS CONCERNED WITH THE IMPACT OF COVID-19?

HISPANIC AUDIENCES AND VOTING INTENTIONS



Looking at American voters who are engaged with coronavirus content 
online and narrowing that to Black American adults, we have a group 

of 15.7 million adults, out of a total Black audience of 26.5 million. 
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ENGAGING WITH COVID-19 CONTENT
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3.9 MILLION believe that state and local 
government can be trusted

have increased their support 
of expanding social safety 
net programs
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WHERE DO WE FIND BLACK VOTERS CONCERNED 
WITH THE IMPACT OF COVID-19?

BLACK AUDIENCES AND VOTING INTENTIONS



These are groups that represent a significant audience — and one that needs outreach on one of 
the most impactful and dire crises facing our nation in living memory. Right now, in each group, a 
larger percentage plans on voting than is concerned with coronavirus. Your role as a candidate 
should not only be reaching out to this group to persuade their vote, you must also reach out to 
them with education on the importance of safety and social distancing during the COVID-19 
pandemic.

Resonate provides the data you need to reach these diverse electorates with real-time insights. 
Our proprietary National Consumer Survey has over 13,000+ attributes connected to over 200 
million U.S. adult profiles and our latest wave of data on the impact of COVID-19 on voters was 
released this week. Download your copy of Understanding the Evolving U.S. Consumer During 
the Coronavirus Pandemic today.

Resonate is a pioneer in A.I.-driven consumer data & intelligence. The Resonate Ignite Platform seamlessly enriches any data 
with the deepest understanding of the U.S. consumer and then integrates into the marketing ecosystem to drive insights into 
action. Resonate Elements, our proprietary consumer data set, has more than 13,000 attributes, including the Human Element 
that describes why consumers choose, buy or support certain brands, products or causes. Hundreds of leading brands and 
agencies use Resonate to better understand their customers and prospects and power decision-making from strategy and 
execution to drive growth and revenue across the customer lifecycle.
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