
You can’t blame Columbus for thinking that the earth was flat; his technology was limited. But today, many 

people in politics still believe that the voter landscape is flat, using the Voter File as the sole source of 

truth, but that’s not the reality of today’s voter. Resonate used powerful AI-driven data science to identify 

commonalties and group U.S. voters into segments. Resonate then analyzed these segments to reveal the 

important attributes that help your campaign understand who these voters are and how you can target 

and engage them more effectively. Below is an in-depth look at Hidden Dimension #3, which we call, “The 

Green Tax Supporter”. Click here to see the other hidden dimensions segments. 

The Green Tax Supporter is 46% Democrat, 25% Independent and 22% Republican. So, what are the core beliefs that 

band this voter segment together? They believe that auto gas guzzler and carbon emissions taxes should be raised 

and that a higher gas tax would encourage more people to drive fuel-efficient vehicles. This group is made up of an 

equal amount of men and women between the ages of 45 and 54. They have no children at home and live a healthy 

lifestyle. Unsurprisingly, caring for nature is their top personal value, followed by maintaining a good public image 

and enjoying the freedom to determine their own actions. They’re driven by expressing their individuality, romantic 

love and proving their competence and skills. 

These voters tend to be very fiscally and socially liberal. When it comes to top candidate platform support. They care 

most about environmental policy, education policy and social issues like abortion and gay marriage. Their top social 

and charitable issues are animal rights, climate change and disaster and humanitarian relief. They believe climate 

change is caused by human activities and they’re pro-regulation when it comes to addressing climate change, 

offshore drilling and protecting the environment.

Another similarity that connects this group is their uncertainty about President Trump and Russian election 

interference. They’re persuadable on their feelings about Trump and remain unsure about Russia’s role in the 2016 

election. However, this segment was 32% more likely to vote in the 2018 midterm election to resist the President’s 

agenda. This group was also 19% more likely to vote for Hillary Clinton in 2016 and 25% more likely to have voted 

Democrat in past elections. 

Connecting with this voter segment requires a focus on the issues and policies they’re most passionate about: 

reducing climate change, developing alternative energy sources and promoting gay and lesbian equality. They 

believe congress should prioritize government oversight, privacy/net neutrality and gun control. 

So, where are the best places to reach this segment? Their voting behavior is influenced by the acceptance 

of PAC money, acceptance of corporate money and the candidate’s political party. Be mindful about the 

funding you choose to accept if you’re trying to win over this segment. Their top paid streaming services 

are Apple TV, YoutubeTV and DirecTV Now. They consume the most content via their phone, computer or 

through a streaming service. Their favorite shows are “Game of Thrones”, “True Detective” and “Magnum P.I.” Reddit 

is the social channel they spend the most time on, followed by Linkedin and Twitter. They read the New York Times, 

USA Today and Washington Post. 

Ready to learn about the other hidden dimensions of the voter landscape? 

HIDDEN DIMENSION #3

THE GREEN TAX SUPPORTER 
9.9 MILLION U.S. VOTERS

THE VOTER LANDSCAPE IS NOT FLAT. DISCOVER THE HIDDEN DIMENSIONS THAT DRIVE VOTES. 
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