
Understanding the Evolving 
U.S. Consumer Sentiment 
During the Coronavirus Pandemic

Insights from the Resonate COVID-19 
Connected Flash Study: Wave Two, April 2020 



According to Resonate data, what does the American consumer, at an individual 
level, think? 22% believe it could take over a year before life returns to “normal.” 
Compare that to 11% just one month ago.  

The bottom line is: consumer morale and sentiment is shifting rapidly. What 
you knew a month ago about your consumers is not relevant today. That’s why 
Resonate is continuously surveying U.S. consumers to stay up-to-date on the 
real-time impact of the coronavirus pandemic. 

Resonate has now completed the second wave of  research around consumers 
and the COVID-19 crisis. This research is fresh out of the field in a variety of 
verticals and will help to inform your business of current consumer motivations, 
decisions and values.  

Resonate is conducting research continuously and combining it with data from 
our broader National Consumer Study to monitor and analyze how consumer 
attitudes and behaviors are evolving. This expansive and comprehensive 
data set includes cross-industry insights you can use to inform your business 
decisions in the weeks and months ahead. With Resonate, you are able to 
easily onboard your first party data to analyze how your specific  customers 
and prospects are reacting during the pandemic. Further depth can be 
achieved by launching a custom survey — unique to your organization — 
to understand how consumers feel about your brand, product or service. 
Through the Resonate platform, the entirety of this hyper-relevant data is 
available for brand activation. At Resonate, we know the power of data is 
actionable insight. To learn more, request a demo today. 

INTRODUCTION
Think back to March 1. Social distancing was a word that had 
just entered the American vernacular. We were washing our 
hands for 20 seconds, or to the tune of Happy Birthday. We 
may have thought twice about getting on a plane, but many 
of us were still dining out, shopping and socializing.  

March May

April

Next, reflect on April 1. Stay-at-home orders were in effect. 
Restaurants and businesses had shuttered. We cleaned our 
groceries before entering our homes. Neighbors maintained a 
6-foot distance on daily walks — the only time many of us left our 
homes. More than a few people were in dire need of a haircut.  

Now, here we are in May. Some states are putting a phased 
reopening into place, while others never officially shut down. 
Still, other communities are looking at late summer before 
businesses may begin to open their doors. 

https://www.resonate.com/demo-request/


Resonate’s COVID-19 Connected Flash Study was fielded between 
April 20 – April 26, 2020 to a total of 6,513 respondents. All Resonate 
research was fielded to U.S. respondents, as our interest is in an 
in-depth understanding of the U.S. Consumer.
 
This Resonate survey was conducted as part of Resonate’s larger 
National Consumer Study that has been in field since April 20th 
and is expected to remain in field through mid-May. Fielding this 
research as a part of our larger National Consumer Study allows 
us to connect the COVID-specific responses to the thousands 
of other data points gathered from our survey. This will occur 
as the next wave of our National Consumer Study is released 
in July. While the early results represented in this document are 
unweighted, Resonate’s National Consumer Study is balanced 
and weighted to represent the U.S. adult online population.

METHODOLOGY
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QUESTIONS

28% believe we will dine out 
again in restaurants in Fall 2020

39% have increased orders for 
takeout or delivery food

Those planning to join a subscription 
gym service (i.e. Peloton) increased 
from 5% in March to 39% in April

31% believe social safety net 
programs should be expanded

48% don’t believe travel will be 
back to normal until 2021

Those watching streaming 
TV doubled from 9% in 
March to 18% in April

62% have decreased their 
spending in April 2020 

Q1-Q9: SENTIMENT 

Q14-Q16: FINANCIAL

Q10-Q13: MEDIA 
CONSUMPTION

Q17-Q18: TRAVEL

Q19: RETAIL

Q17-Q18: SUBSCRIPTIONS

Q22-Q27: POLITICS

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Overall, to what extent are you 
concerned about the health-related 
consequences of the coronavirus 
situation?

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

Never

More than 1 year

7 to 12 months

4 to 6 months

2 to 3 months

1 month or less

Overall, to what extent are you concerned 
about the economic-related consequences 
of the coronavirus situation?

Thinking about the coronavirus situation, 
how soon do you believe that your life 
will largely return to “normal”?

Q1  Q2 Q3  

SENTIMENT

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Which of the following best describes 
your work situation?

Q4  

SENTIMENT

Does your state currently have a “stay 
home” or “shelter in place” order?
The mandates differ state by state.

Q5 

I have been unemployed/
retired since before March 1

I was previously employed 
but became unemployed/
furloughed since March 1

I am currently employed full 
time/part time

Don’t know/not sure

No

Yes

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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SENTIMENT

Practicing social distancing (i.e., 
remaining 6+ feet away from others)

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

Quarantining in place in my home Avoiding physical stores

Q6a  Q6b Q6c 

To what extent are you taking the following precautions 
to protect yourself from contracting the coronavirus?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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To what extent is the media coverage over- or under-representing the 
level of concern associated with the coronavirus?Q7 

SENTIMENT

Significantly over-representing

Moderately over-representing

Slightly over-representing

Appropriately representing

Slightly under-representing

Moderately under-representing

Significantly under-representing

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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SENTIMENT

When do you believe the United States 
economy will return to “normal,” as it was 
before the coronavirus situation began?

Q8 
When do you believe you will once again 
dine-in at restaurants?

Q9

Sometime in 2021 (or later)

Winter 2020

Fall 2020

Summer 2020

Spring 2020

Sometime in 2021 (or later)

Winter 2020

Fall 2020

Summer 2020

Spring 2020

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Watching broadcast TV

Increased to a large extent

Increased to a moderate extent

Increased to a small extent

Stayed the same

Decreased to a small extent

Decreased to a moderate extent

Decreased to a large extent

Increased to a large extent

Increased to a moderate extent

Increased to a small extent

Stayed the same

Decreased to a small extent

Decreased to a moderate extent

Decreased to a large extent

Increased to a large extent

Increased to a moderate extent

Increased to a small extent

Stayed the same

Decreased to a small extent

Decreased to a moderate extent

Decreased to a large extent

Watching my preferred cable 
television channels

Watching streaming TV (e.g., Hulu, 
Disney+, Prime, Netflix, Pluto)

Q10a  Q10b Q10c 

MEDIA CONSUMPTION
As a result of the coronavirus situation, how has the 

frequency with which you do the following changed?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Listening to streaming music, radio or 
podcasts (e.g., Spotify, Pandora)

Reading books, newspapers or magazines

Q10d Q10e 

Increased to a large extent

Increased to a moderate extent

Increased to a small extent

Stayed the same

Decreased to a small extent

Decreased to a moderate extent

Decreased to a large extent

Increased to a large extent

Increased to a moderate extent

Increased to a small extent

Stayed the same

Decreased to a small extent

Decreased to a moderate extent

Decreased to a large extent

MEDIA CONSUMPTION
As a result of the coronavirus situation, how has the 

frequency with which you do the following changed?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Which cable TV channels are you now 
watching more? Please select all that 
apply.

Other

ESPN

National Geographic

FX

Disney channels

Freeform

FYI

Lifetime

History Channel

A&E Network

Other

Showtime

Pluto

HBO

Hulu

Disney+

Amazon Prime Video

Netflix

Which streaming services are you 
now using more? Please select all that 
apply.

Which streaming music/radio services 
are you now using more? Please select 
all that apply.

Q11 Q12 Q13 

Other

Apple Music

iHeartRadio

Amazon Prime Music

Spotify

Pandora

MEDIA CONSUMPTION

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Personally suffering economic loss (e.g., lost 
wages, investment loss)

Having an economic recession in the United States

Q14a Q14b

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

FINANCIAL
As a result of the coronavirus situation, to what 

extent are you concerned about...?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Having the need to declare personal 
bankruptcy

Being evicted from your home

Q14c Q14d

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

FINANCIAL
As a result of the coronavirus situation, to what 

extent are you concerned about...?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Having your car/vehicle repossessed Having your internet, mobile phone or TV service 
disconnected due to non-payment

Q14e Q14f

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

FINANCIAL
As a result of the coronavirus situation, to what 

extent are you concerned about...?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Having your tax refund delayed Losing your job

Q14g Q14h

Not Applicable

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

To an extremely large extent

To a very large extent

To a large extent

To a moderate extent

To a small extent

To a very small extent

To an extremely small extent

FINANCIAL
As a result of the coronavirus situation, to what 

extent are you concerned about...?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Buying stocks Selling stocks

Q15a Q15b

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Do not have stock

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

FINANCIAL
As a result of the coronavirus situation, how will 
your likelihood of doing the following change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Purchasing a house Remodeling/refurnishing your home

Q15c Q15d

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

FINANCIAL
As a result of the coronavirus situation, how will 
your likelihood of doing the following change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Refinancing your mortgage Taking out a personal loan

Q15e Q15f

Do not have a mortgage

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

FINANCIAL
As a result of the coronavirus situation, how will 
your likelihood of doing the following change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Reviewing or researching life insurance

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Do not own a house

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Take out a home mortgage loan Leverage new financial services 
(e.g., Robinhood)

Q15g  Q15h Q15i

FINANCIAL
As a result of the coronavirus situation, how will 
your likelihood of doing the following change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Saving Spending

Q16a Q16b

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

FINANCIAL
As a result of the coronavirus situation, how have 

you changed your financial habit of...?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Budgeting and monitoring expenses Investing for retirement

Q16c Q16d

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

FINANCIAL
As a result of the coronavirus situation, how have 

you changed your financial habit of...?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Thinking about the coronavirus situation, 
how soon do you expect your leisure travel 
activities will largely return to “normal”? 

Thinking about the coronavirus situation, how soon 
do you expect your business travel activities will 
largely return to “normal”? 

Q17 Q18

TRAVEL

Sometime in 2021 (or later)

Winter 2020

Fall 2020

Summer 2020

Spring 2020

Do not travel for business

Sometime in 2021 (or later)

Winter 2020

Fall 2020

Summer 2020

Spring 2020

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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RETAIL

Order groceries online Order food or takeout for delivery

Q19a Q19b

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

As a result of the coronavirus situation, how will the likelihood 
that you will do the following in the next 90 days change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Make a major purchase 
(e.g., an automobile)

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Remain about the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Purchase products online Visit a grocery store or pharmacy

Q19c Q19d Q19e

RETAIL
As a result of the coronavirus situation, how will the likelihood 

that you will do the following in the next 90 days change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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SUBSCRIPTIONS

Do you have a subscription or membership to any of the following? Please select all that apply.Q20 

None of the above

Gym membership

An online course to advance your career

Subscription to a food delivery service (e.g., Amazon Fresh, Peapod)

Subscription to an e-learning service (e.g., Lynda, Coursera)

Subscription to a virtual gym (e.g., Peloton)

TV subscription/streaming service

Subscription to a service (e.g., meal kit delivery)

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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SUBSCRIPTIONS

Start a subscription to a service 
(e.g., meal kit delivery)

Cancel a subscription to a service 
(e.g., meal kit delivery)

Q21a Q21b

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

As a result of the coronavirus situation, how will the likelihood 
that you will do the following in the next 90 days change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://


Understanding the Evolving U.S. Consumer Sentiment during the Coronavirus Pandemic
Data Source: Resonate National Consumer Study © Resonate 2020 28

Start a gym membership Cancel a gym membership

Q21c Q21d

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

SUBSCRIPTIONS
As a result of the coronavirus situation, how will the likelihood 

that you will do the following in the next 90 days change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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Start a TV subscription/streaming service Cancel a TV subscription/streaming service

Q21e Q21f

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

SUBSCRIPTIONS
As a result of the coronavirus situation, how will the likelihood 

that you will do the following in the next 90 days change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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SUBSCRIPTIONS

Start a new subscription to a virtual gym (e.g., Peloton) Cancel a subscription to a virtual gym (e.g., Peloton)

Q21g Q21h

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

As a result of the coronavirus situation, how will the likelihood 
that you will do the following in the next 90 days change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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SUBSCRIPTIONS

Start a new subscription to a food delivery service 
(e.g., Amazon Fresh, Peapod)

Cancel a subscription to a food delivery service 
(e.g., Amazon Fresh, Peapod)

Q21i Q21j

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

As a result of the coronavirus situation, how will the likelihood 
that you will do the following in the next 90 days change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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SUBSCRIPTIONS

Enroll in an online course or program to 
advance your career

Cancel a subscription to an online course or 
program to advance your career

Q21k Q21l

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

As a result of the coronavirus situation, how will the likelihood 
that you will do the following in the next 90 days change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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SUBSCRIPTIONS

Rely on a delivery service (e.g., Amazon) in place of shopping in storesQ21m 

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

As a result of the coronavirus situation, how will the likelihood 
that you will do the following in the next 90 days change?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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POLITICS

Federal government can be trusted Federal government is effective in addressing a crisis

Q22a Q22b

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Thinking about the coronavirus situation, how 
strongly do you agree or disagree that the...?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://


Understanding the Evolving U.S. Consumer Sentiment during the Coronavirus Pandemic
Data Source: Resonate National Consumer Study © Resonate 2020 35

POLITICS

State and local government can be trusted State and local government is effective in addressing a crisis

Q22c Q22d

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Increase to a large extent

Increase to a moderate extent

Increase to a small extent

Stay the same

Decrease to a small extent

Decrease to a moderate extent

Decrease to a large extent

Thinking about the coronavirus situation, how 
strongly do you agree or disagree that the...?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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POLITICS

President Trump Former Vice President Joe Biden

Q23a Q23b

Much better

Better

Mildly better

Stay the same

Mildly worse

Worse

Much worse

Much better

Better

Mildly better

Stay the same

Mildly worse

Worse

Much worse

As a result of the coronavirus situation, how has your opinion 
of the following individuals become better or worse?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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POLITICS

As a result of all you have learned and experienced related to the coronavirus 
situation in this country, for which of the following political positions have you 
changed the person for whom you intend to vote? Please select all that apply.

Q24

None of the above

Governor or other state level

House of Representatives

Senator

President

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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POLITICS

Replacing all private health insurance with Medicare 
(i.e., “Medicare for All”)

Expanding existing social “safety net” program 
(e.g., food vouchers, rent subsidies)

Q25a Q25b

Much more supportive

Moderately more supportive

Mildly more supportive

Stayed the same

Mildly more opposed

Moderately more opposed

Much more opposed

Much more supportive

Moderately more supportive

Mildly more supportive

Stayed the same

Mildly more opposed

Moderately more opposed

Much more opposed

As a result of all you have learned and experience related to the coronavirus situation 
in this country, how has your opinion toward the following public policies changed?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://


Understanding the Evolving U.S. Consumer Sentiment during the Coronavirus Pandemic
Data Source: Resonate National Consumer Study © Resonate 2020 39

Enhancing unemployment coverage Enhancing free meal programs in schools

Q25c Q25d

POLITICS
As a result of all you have learned and experience related to the coronavirus situation 
in this country, how has your opinion toward the following public policies changed?

Much more supportive

Moderately more supportive

Mildly more supportive

Stayed the same

Mildly more opposed

Moderately more opposed

Much more opposed

Much more supportive

Moderately more supportive

Mildly more supportive

Stayed the same

Mildly more opposed

Moderately more opposed

Much more opposed

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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POLITICS

By what method do you plan to vote in the 2020 Presidential election in November?Q26

Don’t know or not sure

By mail or submitting a ballot at a 
designated location (absentee voting)

At an election office before election day 
(early voting)

At an election office on election day

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://
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POLITICS

Opinion on mail-in votingQ27

Strongly support

Moderately support

Somewhat support

Neither support nor oppose

Somewhat oppose

Moderately oppose

Strongly oppose

There are some who believe that “no excuse” or “no fault” mail balloting would help everyone to be 
able to vote and increase participation in elections; however others believe that mail-in voting would 

increase incidences of voter fraud or allow people to vote multiple times. To what extent do you 
support or oppose states allowing everyone, regardless of reason, to vote by mail?

https://www.resonate.com/solutions/covid-19/
https://vimeo.com/384868587
https://vimeo.com/384868587
http://


ABOUT RESONATE
Resonate is a pioneer in A.I.-driven consumer data & intelligence. The Resonate Ignite Platform seamlessly enriches any data with the deepest understanding of the U.S. consumer and then integrates into 
the marketing ecosystem to drive insights into action. Resonate Elements, our proprietary consumer data set, has more than 13,000 attributes, including the Human Element that describes why consumers 
choose, buy or support certain brands, products or causes. Hundreds of leading brands and agencies use Resonate to better understand their customers and prospects and power decision-making from 
strategy and execution to drive growth and revenue across the customer lifecycle.

                                   855 .855.4320    success@resonate.com

All imagery and figures in this guide ©2020 Resonate

MORE ON COVID-19
AND CONSUMERS
Navigating the unprecedented COVID-19 crisis isn’t going to be easy, but 

we’re doing our part to help you chart a new — and successful — path. That’s 

why we’re continuing to bring you analysis, webinars and online content that 

give you insights on how you can leverage Resonate’s Ignite Platform, with 

its consumer data and AI-driven intelligence, to stay engaged with your most 

loyal consumers and highest-value prospects.

OUR PROPRIETARY 
DATA SOURCE
Our data is driven by the belief that better understanding leads to better relationships 

between brands and consumers. We combine the National Consumer Study with direct, 

online behavioral observations of 10 billion daily events to reveal the deepest, proprietary 

understanding of the U.S. consumer at scale. We leverage a powerful A.I. platform that 

dynamically identifies 13,000+ attributes on over 200 million U.S. consumers to get at the who, 

what, when, where and why that drives them. Our data is always on, continuously updated 

and enriched with an understanding of your customers and prospects at an individual and 

aggregate level.

https://www.resonate.com/demo-request/
https://www.resonate.com/
https://www.resonate.com/?source=BR-19-Retail-Holiday-Lookback-EB&Last_Campaign_Form_Fill=BR-19-Retail-Holiday-Lookback-EB&utm_source=executive-brief-cta&utm_medium=executive-brief&utm_campaign=BR-19-Retail-Holiday-Lookback-EB
https://www.facebook.com/ResonateNetworks/
https://twitter.com/resonatepa
https://www.instagram.com/resonate_insights/
https://www.linkedin.com/company/resonate-networks/
https://www.resonate.com/solutions/covid-19/
https://www.resonate.com/how-it-works/
https://www.resonate.com/how-it-works/
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